16. 


17. 


18. 


19. 


20. 


SECTION C — (3 x 10=30 marks) 
Answer any THREE questions. 


Describe the factors affecting the marketing mix. 
SHOSUUGSSO s@enoie urgls eb siryeaflaener 
shan. ‘ 


Describe the various stages of product 
development. 

Quigisdé 2 qeuraugler UdGep Lig Seowaenst 
Aa. 


Describe the methods of pricing. 
Ama fib Gleviujid papm Aaf. 
Describe the various types of advertising. 


MarbuguGBSsHsoer LOG umauma sda. 


Describe the major factors influencing consumer 
behaviour. 

patar p_seseu urAógb ydw amaan 
aa. ~ 
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CEFA65B — MARKETING MANAGEMENT 


Maximum : 75 marks 


SECTION A — (10 x 2 = 20 marks) 


Answer ALL questions. 


O 
Define the term marketing. T.V.Malai a) 


sbosiuOsss® crap Qardan aieny 


P oe 
What is marketing mix? D 
EHOSUUDSSO Soe ripi rare? 


Write a short note on product planning. 
Qunger ALLMGSH rapra erinan? 


What is product mix? 
Quirgpdt sevena eránpre rete? 


What is meant by pricing? 
ama fiamb árpi crestor? 


What is pricing policies? 
Ama Aaris ipri eraran? 
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10. 


11. 


12. 


Define the term Advertisement Copy. 
almbuy pad wwrup. 


Who is called salesman? 
Auma AAAA riar wuri? 


State the meaning of consumer behaviour. 


HeiGamnt p sasGer Aungencrd spya. 


What do you mean E-Marketing? 
Dim shwd ripi ereina? 


(a) 


(b) 


(a) 


(b) 


SECTION B — (5 x 5 = 25 marks) 
Answer ALL questions. 


Explain about evolution 


concept. 
EHOSUUDSSO aGSsrs5s Her uMemmowd ubh 
Wa. 


of marketing 


Or 
Explain the elements of the marketing mix. 
SHOSULOSESO socmauMen sapiscnor Aiga. 


Explain the features of product. 
Qur safle absis oul. 
Or 
Explain the product life cycle. 
GurGaailer cumpsens mpm Auh. 
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13. 


14. 


15. 


(a) 


(b) 


(a) 


(b) 


(a) 


(b) 


Explain the factors influencing pricing. 


Aloe flierusems unssGib anjerflsenar 


Mars GS. 


Or 


Explain the importance of pricing. 


Aloe firmu sAusgeusens Ariss. 


Explain the types of salesman. 
Aumaia ssscoor Hers qe. 
Or 
Explain the important of Advertising, 
Amburi ydus ers es. 
Explain the market segmentation. 
FHOSUUGUUMUM ear Mars Gs. 
Or 


What are the stages in the buying decision 


process? 


aTGsd Mea, Gewedapenmufer Hanser 


WUTA? 
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